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INTRODUCTION 
 
With the support of New York State's Empire State Development and the I ♥ NY Division of 
Tourism under Governor Andrew Cuomo's Regional Economic Development Council, and the 
logistical assistance and advice of the Hudson Opera House, Audience Research & Analysis 
(ARA) conducted an online survey of people living in or familiar with the Hudson Area.   
 
The goal of the study was to assess the needs of the growing tourism market within a 50-mile 
radius of Hudson.  This market research will be used to develop market-based solutions to 
support community revitalization efforts and serve as a valuable tool to help civic leaders, 
business owners and nonprofit organizations define and achieve collective goals and support 
sustainable growth in the city and the region.  
 
To assemble our list of potential respondents, we collected email lists from 20 area attractions 
and businesses (complete list in the appendix to this report).  To remove duplication of names, 
we sent the lists to a third party (Enertex Corporation) who combined and deduped the files 
netting 54,433 individual names.  In addition, Olana NY State Historical Site invited members of 
their email list to take the virtually identical survey.     
 
ARA hosted the survey using www.hudsonareavisitorsurvey.com as the sender for the larger 
deduped list.  Olana sent their invitations separately.   Online media coverage of the survey (e.g., 
Rural Intelligence, TheGossipsofRvertown.com and IMBY.com) sent some additional respondents 
to the survey site. Overall, we received 7,759 responses for a 12 percent response rate.   
 

Source of Invite Mailing Respondents Response Rate (%) 
Hudson Area Visitor Survey 54,433 6,349 11.7 
Olana1 9,385 1,410 15.0 
Total 63,818 7,759 12.2 

 
Not everyone completed the questionnaire.  ARA edited the file for usable records and 
removed any duplicates2 down to 6,466 complete or near-complete records.  The robust 
sample size gives most results a very high level of statistical significance.  (For example, the 
confidence interval around a result of 50 percent would be +/– 1.2 percentage points.) 
 
 
 
 

                               
1 The Olana email constituency knew their email invite came from Olana, which supported a higher response rate 

than the larger outreach that identified the survey as coming from the Hudson Area Visitor Survey, rather than an 
institution with which they were familiar. 

2 Some people answered twice, including several from both the Olana and Hudson Area Visitor Survey lists. 
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In addition to NYS Economic Development Corporation, we acknowledge the assistance of 
Columbia County Tourism and the Columbia Economic Development Corporation. 
 
At the end of this report are recommendations that follow from the data.  These were 
developed with Larisa Ortiz Associates (LOA) and are part of a complete report from LOA on 
retail implications from the study. 
 
Note: ARA does not intend the results presented below, including the demographics at the end 
of this report, as a census of all residents, living permanently or part-time, in the Hudson area.  
Rather, the data reflects those in the area who participate regularly in local activities and have 
opted in to receive information from at least one cultural center, heritage site, food or dining 
establishment, lodging accommodation, regional publication, or non-profit organization.      
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PRIMARY RELATIONSHIP WITH HUDSON 
 
Thirty-seven percent of the sample lived permanently or had a second home in Columbia 
County, while 28 percent lived or had a second home in one of seven nearby counties (NY: 
Albany, Dutchess, Greene, Rensselaer or Ulster; Berkshire in MA; Litchfield in CT).  Thirty-five 
percent did not have a residence in or near Columbia County.   
 

 
 
Among visitors – those without a residence in the Hudson area, five out of six had visited within 
the past five years.  All but two percent had heard of Hudson.  In discussing these visitors 
below, we will focus on the five out of six who have visited Hudson in the past five years. 
  

Familiarity with Hudson 
(Among those without a residence in the area) 

Percent 

Have visited Hudson within the past five years 83.6 
Have visited, but not in the past five years 9.2 
Heard of Hudson, but never visited 5.6 
Have not heard anything about Hudson 1.5 

 
On the pages that follow, we will talk separately about: 

 Local residents (own a primary or second home in Columbia County) 
 Nearby residents (own a primary or second home in six nearby counties) 
 Non-local visitors – no residence in or near Columbia County who have visited Hudson in 

the past years. 
 
  

12%

14%

11%

28%

35%

Relationship to Hudson

Live in Hudson

Elsewhere Columbia Cnty

Second Home Columbia Cnty

Live or 2nd Home in nearby
counties

No residence in or near Col. Cnty
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HIGHLIGHTS 

 Almost three out of ten primary residents or second homeowners in Columbia County 
(including Hudson) invited family or friends to stay overnight at least once a month. 

o Among them, 58 percent have had to provide lodging outside their home, of whom six 
out of ten looked for accommodations in nearby hotels or inns.   

o While five out of six found the type of rooms they needed, three-quarters would be 
likely to book rooms in new hotels or inns when they became available in Hudson. 

o Among activities participated in when friends and family visited, 91 percent enjoyed local food 
and dining options, while 76 percent visited historical sites and, 74 percent, cultural centers. 

 Visitors to Hudson from seven nearby counties had a similar activity profile: 81 percent 
dined out, 65 percent visited historic sites and 64 percent visited a cultural center.  

 Non-local visitors to the area had been to Hudson an average of six times in the past five years.  

o Two-thirds were accompanied by a spouse or partner.  One third traveled with a friend.  
Less than ten percent brought children under 18.  Average party size was 3.09. 

o Seventy-five percent used their own car to travel to Hudson, while 12 percent rented.  
Ten percent arrived by rail, among whom eight out of ten would have found it helpful if 
there were late night trains on the weekend returning to New York City. 

o Visitors came for many reasons including: historic sites and attractions, local food and 
dining options, cultural centers (performances, museums), followed by art galleries and 
antique dealers, and the Hudson River waterfront. 

o On their last trip to Hudson, four out of five dined out, and six out of ten visited a 
historic site or attraction.  About one-half, each, shopped for local and gourmet food, as 
well as shopped for antiques, art, collectibles and decorative home items.  

o Sixty percent stayed overnight in the area, a little more than one-quarter each in B&Bs, 
friends & family, and hotels.  In addition, one out of six used AirBnB or other rentals.   

o They stayed an average of 3.5 nights.  Fifteen percent would have preferred a different 
type of accommodation such as a boutique hotel. 

 Other area destinations visited by non-local current and potential Hudson visitors 
included Rhinebeck/Rhinecliff and Catskill – one-half had been to each in the past two 
years.  Four out of ten had been to the Albany/Capital region.  Among potential visitors 
specifically – those who had heard of Hudson but never visited – one-third had been to 
Lenox/Tanglewood and/or the Albany/Capital Region, while one-quarter, each, had visited 
Rhinebeck/Rhinecliff, the Saratoga region, and Great Barrington. 
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o The travel profile of this non-local visitor market revealed that they had taken an average 
of 5.3 leisure trips away from home in the past 12 months.  Their lodging preferences 
included B&Bs/Inns, Boutique hotels, and AirBnB.  The spent, on average, $163 per night. 

o Among amenities they sought, two-thirds found Free Internet Service, Proximity to 
Attractions, and Free Parking to be important.  One-half preferred a Free Breakfast, 
while three out of ten wanted a restaurant/bar/room service.  One-quarter looked for a 
pool and one-sixth a fitness center. 

o Three-quarters searched the Internet for travel information and ideas, while almost 
two-thirds looked for articles in newspapers.  Almost one-half looked at Trip Advisor.  
One-third, each, consulted Travel Review Websites and Guidebooks.  Three out of ten 
mentioned social media. 

o Among lifestyle interests, four out of five mentioned art museums, exhibitions, and 
galleries, dining out, and visiting historic sites and/or houses.  More than six out of ten liked 
to travel, attend live performances, eat farm to table food, and enjoy cooking/ food & wine. 

o The distribution of primary residences of the total sample included 21 percent in 
Columbia County, 35 percent in seven nearby counties, 21 percent in New York City 
(majority Manhattan), 22 percent elsewhere – mostly in the Northeast and mid-Atlantic 
states, but reaching as far as California with three percent west of the Mississippi. 

o The distribution of second homes included 13 percent in Hudson, 27 percent elsewhere 
in Columbia County, 18 percent in Dutchess County, 13, 11 and eight percent, 
respectively, in Ulster, Albany/Rensselaer, and Green Counties, six percent in Berkshire 
(MA) and Litchfield (CT) Counties, and four percent elsewhere in New York State. 

o The mean age of all survey respondents was 57 years, which varied little among 
primary residents, second homeowners, and non-local visitors. 

o The overall gender distribution was 64/35/1 percent female/male/other, although it 
narrowed to 56/43/1 among second home owners in Columbia County. 

o Mean household income of the sample was $151,000, which ranged from $117,000 
among Hudson residents to $270,000 for second homeowners in Columbia County. 

o Sixty-two percent of the sample were currently married, ranging from 56 percent in 
Hudson to 74 percent among second homeowners in Columbia County.     

o Approximately one-half had a graduate or professional degree, which included 40 
percent of Hudson residents and 59 percent of second homeowners in Columbia County. 

o Ninety-three percent of the sample were white, non-Hispanic.  Approximately three 
percent were multiracial or of mixed ethnic or racial backgrounds.  
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LOCAL RESIDENTS 
 
Almost three out of ten local residents invite family or friends to stay overnight at least once a 
month.  Only eight percent have overnight guests less than once or twice a year. 

 
 
Among local residents who frequently invite overnight guests, 57 percent needed to provide 
lodging for more people than they could accommodate in their own home.  Almost two-thirds 
looked for accommodations in a nearby hotel or inn, among whom five out of six were able to 
find the type of accommodations they were looking for. 
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The majority of local residents who invite overnight guests would be likely to book rooms in 
new hotels or inns when they became available in Hudson. 
 

How Likely to Book Rooms in New Hotels 
(Among local residents with overnight guests) 

Percent 

Very 31.1 
Somewhat 45.2 
Not very 23.7 

 
They are most interested in boutique and family-friendly accommodations.  
 

How Likely to Book Rooms in New Hotels 
(Among local residents with overnight guests) 

Percent 

Boutique 32.5 
Family-friendly  25.9 
Budget 13.3 
Farm Stay 11.3 
Luxury 9.1 
Hostel 2.2 
Other (e.g., B&B, affordable) 5.8 

 
While seven out of ten guests traveled to the Hudson area with their own car, one out of five 
rode Amtrak.   

How Guest Typically Travel to Area 
(Among local residents with overnight guests) 

Percent 

Own Car 70.4 
Amtrak  19.5 
Rental Car 3.6 
Bike 0.2 
Other (e.g., by airplane, bus, Metro North) 6.3 

 
Five out of six respondents whose guests traveled by Amtrak, said that it would be helpful if 
there were late night trains on the weekend returning to New York City.  Two-thirds said their 
guests would find it helpful to be able to rent a car at the Hudson station.     
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Asked which activities they like to do with their family or friends when they visit, nine out of ten 
wanted to partake of local food and dining out options, while three-quarters, each, would visit 
a historic site and a cultural center (performance, art, museums). 
 

What Like To Do When Family & Friends Visit 
(Among local residents with overnight guests) Percent 

Enjoy local food and dining options 90.9 
Visit a historic site or attraction     75.8 
Visit a cultural center (performance, art, museum)     73.8 
Spend time together without any particular destination     68.9 
Shop in gourmet food stores  or a farmer’s market     68.0 
Go hiking, biking, camping, ski or other outdoor activity     67.7 
Shop for antiques, art, collectibles, or decorative and home products     51.6 
Celebrate a special occasion such as an anniversary, birthday or wedding     46.5 
Shop for clothing, jewelry or other merchandise     37.5 
Participate in waterfront, boating or other warm-weather activities     36.2 
Go to a spa, beauty or other mind & body salon     14.4 

 
NEARBY RESIDENTS  
 
Similar to local residents, those living in the six nearby counties also participated in many 
activities in Hudson and its surrounding area, led by dining out, then visiting historic sites and 
cultural centers.  They enjoyed shopping for antiques and decorative items at a similar rate, but 
were relatively less interested compared with local residents in Hudson’s gourmet food stores 
and farmer’s market. 
 

What Like To Do When Visiting Hudson and its Surrounding Area 
(Among residents of six nearby counties) 

Percent 

Dine out 81.4 
Visit a historic site or attraction 65.4 
Visit a cultural center 63.8 
Shop for antiques, art, collectibles, other decorative or home products 53.0 
Enjoy the Hudson River waterfront 52.4 
Shop in gourmet food stores or farmer’s market 50.5 
Shop for clothing, jewelry or other merchandise 35.5 
Go to a spa, beauty or other mind & body salon 8.8 
Other* 16.6 

     *Included art galleries, hiking, outdoor activities, visit friends, walk 
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NON-LOCAL VISITORS (no residence in or near Columbia County) 
 
Almost one-half of visitors to Hudson had come two to five times in the past five years.  Based 
on the responses below, we calculate that these visitors made an average of six trips.  
 

How Often Visited Hudson in Past Five Years 
(Among non-local visitors) 

Percent 

Once 16.5 
2 to 5 times 47.5 
6 to 10 times 14.5 
More than 10 times (estimate = 15) 21.6 

 
A spouse accompanied approximately one-half of visitors.  Another one out of seven visited 
with their partner. About ten percent traveled solo.  The average party size, including the 
respondent, was 3.09.   
 

Who Accompanied Visitor on Last Trip 
(Among non-local visitors) 

Percent 

Spouse 52.1 
Friends 31.8 
Other adult relatives 15.1 
Partner 14.4 
No one else 10.6 
Children under 18 9.1 
Colleague or co-worker 3.9 
Other (e.g., adult children) 2.2 

 
Compared to how guests of local residents traveled to Hudson, these non-local visitors were 
about half as likely to ride Amtrak.  Almost one in eight rented a car. 
 

How Visitors Traveled to Hudson on Last Trip Percent 
Own Car 75.2 
Rental Car 11.6 
Rail (Amtrak)  9.9 
Group Tour Bus 0.6 
Bike 0.1 
Other (e.g., friend’s car, airplane) 2.5 

 
Eight out of ten rail passengers would have found it helpful if there were late night trains on the 
weekend returning to New York City.  (Of those who would not find it helpful, one-third were not 
going to NYC.)  Six out of ten would have liked to have been able to rent a car at the Hudson station. 
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We asked non-local visitors to rate – on a five-point scale: Not at all, Not very, Neutral, Very and 
Extremely – how important each of several reasons were for visiting Hudson.  Assigning weights 
of “1” to “5” to correspond to each rating (with “5” being the highest) we computed a mean 
rating of importance for each attribute.  As shown below, there is a pattern similar to what local 
and nearby residents reported enjoying – namely, historic sites, local food and dining options, 
and cultural centers, followed by art galleries and antique dealers and Hudson River waterfront. 
 

How Important Each Reason was for Visiting Hudson 
(Among non-local visitors) 

Mean 
Rating 

Historic sites, architecture and attractions  4.1 
Local food and dining options 4.0 
Cultural Centers (performances, museums) 3.9 
Art galleries and antique dealers 3.7 
Hudson River waterfront 3.6 
Progression social character 3.4 
Nearby farms (e.g., pick-your-own) 3.2 
Diverse multicultural population 2.9 
LBGT Community 2.4 

 
We also asked these visitors what they did during their last visit to Hudson.   Four out of five 
had dined out.  A little more than one-half, each, had visited a historic site, shopped for 
gourmet/farm-fresh food, and shopped for art & antiques.  These results are consistent with 
the importance of the historic sites and local food themes in the prior table about reasons to 
visit Hudson. 
 

What Non-locals Did the Last Time They Visited Hudson Percent 
Dined out 81.3 
Visited a historic site, house or attraction 58.7 
Shopped in gourmet food store, farmer’s market, or other food/drink 54.0 
Shopped for antiques, art, collectibles, or decorative or home products 50.6 
Visited a museum 35.6 
Visited a farm or other outdoor activity 35.5 
Visited friends or family 32.2 
Attended a performing arts or cultural event (e.g., film, live concert) 31.0 
Shop for clothing, jewelry or other merchandise 30.0 
Had a business meeting or event 9.6 
Attended a special family event such as a wedding 7.0 
Went to a spa, beauty or other mind & body salon 3.9 
Other (e.g., hiking, walking, painting, wineries, bookstores) 7.8 
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Sixty percent stayed overnight in the area.  Accommodations were evenly divided among B&Bs, 
friends & family, and hotels (including greater area resorts such as Riedlbauer’s Resort).   
 

 
 
Based on the following distribution, we calculate that visitors stayed an average of 3.5 nights. 
 

How Many Nights Did You Stay? 
(Non-local Visitors) 

Percent 

1 21.8 
2 or 3 59.2 
4 to 7 14.7 
More than one week but less than four weeks 2.9 
Four or more weeks 1.4 

 
Fifteen percent would have preferred another type of accommodation as detailed below. 
 

Type of Lodging Would Have Preferred 
(Visitors Who Wanted Other Types of Accommodations) 

Percent 

Boutique 39.6 
Farm Stay 15.2 
Budget 14.6 
Family-friendly 7.0 
Hostel 2.5 
Other (see verbatim responses below) 11.4 
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B & B (2) 

Bed & Breakfast/for Artists 
Budget & with a ride service 

Campground 

Condo instead of hotel room 
Hotel (2) 

Hotel, all fully booked 

House rental 
Marriott 

Mid-priced, like Courtyard, Fairfield, Holiday Inn Express 

More hotel options would be nice. 
Not enough nice hotels! 

Reputable hotel like hilton or hampton 

Same but closer to Claverack or Hillsdale.. 
 
Among the 40 percent who did not stay overnight in the area, one out of nine (11 percent) 
considered staying overnight but decided not to do so.  Their number one reason was the 
expense, folllowed by the multiple-night minimum stay. 
 

Why Decided Not to Stay Overnight 
(Visitors Who Considered Staying Overnight but Did Not) 

Percent 

Lodging was too expensive 31.2 
A two or three night minimum stay was required 15.6 
Could not get a room for dates I wanted 11.7 
Type of lodging I wanted is not currently in the area 10.4 
Other (e.g., change of plans, no time) 31.2 

 
Those who were considering staying overnight but did not were looking for different types of 
accommodations without a particular focus.  These included family-friendly, luxury, boutique, 
budget, pet-friendly, Marriott property used for business trips. 
 
Hudson was the primary destination for 69 percent of those who did not stay overnight in the 
area.  For 31 percent, it was one of several places they visited. 
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NON-LOCAL PAST AND POTENTIAL VISITORS3 
 
We asked all respondents who did not have a residence in or near Columbia County which 
other places they had visited in the area in the past two years.  Included were those who had 
visited Hudson as well as others who had heard of Hudson but never visited.  Overall, 92 
percent had visited at least one of the listed destinations.  On average, they had been to 3.3.    
 

Other Places Visited in the Region 
in the Past Two Years 

(Percent)  

Total 
Non-
Local 

Have 
Visited 
Hudson 

Heard of 
But Never 

Visited 
Rhinebeck/Rhinecliff 49.1 50.5 27.0 
Catskill 47.9 49.7 20.5 
Albany/Capital Region 43.7 44.4 32.8 
Lenox/Tanglewood area 34.7 34.8 32.6 
Saratoga region 32.4 32.6 27.9 
Great Barrington 30.6 30.9 26.2 
Bard College/Red Hook 30.4 31.3 16.4 
Williamstown/North Adams 28.4 29.0 18.9 
Kinderhook/Chatham/Ghent 22.4 23.4 7.4 
Other  14.6 14.2 21.3 
None of the above 7.6 6.8 20.5 

 
The most popular destinations among those who had heard of Hudson but never visited were 
Lenox/Tanglewood and Albany/Capital Region.    
 
Moving beyond the specific destinations listed above, we developed a general travel profile.  
We begin with the number and type of leisure trips: 
 
Not including a second home that they may go to regularly, non-local current and potential 
visitors made an average of 5.3 leisure trips away from home in the past 12 months.   
 

Number of Leisure Trips Away from Home in Past 12 Months 
(Non-local Prior Visitors and Non-Visitors Aware of Hudson) 

Percent 

One 6.5 
2 or 3 37.6 
4 to 10 41.5 
More than 10 9.4 
None 4.9 

 
 
                               
3 This included those who had heard of Hudson but had never visited. 
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Among those who had taken at least one leisure trip away from home in the past 12 months, 
B&Bs/guest houses, boutique hotels, and AirBnB were the preferred types of lodging.   
 

Type of Lodging Usually Preferred for Leisure Travel 
(Non-locals Who Took a Leisure Trip Past 12 Months) 

Percent 

B&B, guest house or inn 23.1 
Boutique 20.3 
AirBnB, VBRO or rental 17.2 
Budget 13.9 
Luxury 9.6 
Family-friendly 9.3 
Hostel or campground 2.8 
Other (e.g., family, hotel, time-share) 3.8 

 
Per the distribution below, they spent, on average, $163 per night.  About six out of ten 
typically spent between $100 and $199. 
 

Typically Spent per Night for Leisure Accommodations 
(Non-locals Who Took a Leisure Trip Past 12 Months) 

Percent 

Less than $50 2.8 
$50 to $74 4.7 
$75 to $99 13.5 
$100 to $149 34.9 
$150 to $199 23.6 
$200 to $299 15.0 
$300 to $500 4.7 
More than $500 0.9 
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The most universally important amenity when traveling for leisure is Free Internet Service.  
Two-thirds also desired being Close to Attractions and Free Parking.  About one-half prefer Free 
Breakfast, which along with Air Conditioning, rounds out the five most important amenities.  
 

 
Note: Fewer than three precent, each, wanted a Mini-bar in the room and Business Services. 
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Web search, newpaper articles and Trip Advisor were the three top sources of information and 
ideas for leisure travel: 
 

 

Visual arts, dining out and visiting historic sites were the most-mentioned lifestyle interests 
among leisure travelers.  Generally speaking, the arts and a variety of food interests were more 
popular than antiquing and home design per se, which in turn, had more traction than outdoor 
activities such as boating, biking and skiing. 
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GEOGRAPHY 
 
Based on the zip code of their primary residence, seven percent lived in the City of Hudson.4  
Another 14 percent resided elsewhere in Columbia County.  Taken together, 51 percent lived in 
Hudson’s primary target area that includes Columbia and seven nearby counties in NY, MA and 
CT.  Twenty-one percent made their home in New York City, of whom two-thirds lived in 
Manhattan and one-quarter resided in Brooklyn. (We included a more detailed mapping of 
county geography in the appendix.) 
 

 
 
 
 
 
 
 
 
 
 
 
                               
4 This differs from the 12 percent who described their “relationship with Hudson” as living there.  The likely reason 

is that some with second homes there considered themselves as, in fact, living there.   
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Among those with second homes in the region, 40 percent were located in Columbia County, 18 
percent in Dutchess, 13 percent in Ulster and eight percent in Greene. 
 

 
 
Among respondents with a second home specifically in Columbia County, 58 percent had their 
primary residence in Manhattan, 11 percent in Brooklyn, and six percent in Westchester, 
Rockland, Putnam or Fairfield Counties. 
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DEMOGRAPHICS 
 
Overall, gender was distributed approximately two-thirds female and one-third male.  Among 
those with second homes in Hudson or elsewhere in Columbia County, however, the gender 
gap was narrower with 56 percent female and 43 percent male. 
 
Gender 
(percent) 

Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Six Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
Female 64.6 65.2 66.3 56.0 68.6 62.9 
Male 34.7 34.0 33.1 42.9 30.6 36.5 
Other 0.7 0.8 0.7 1.1 0.7 0.6 

 
Mean age across the entire sample was 57 years with a median of 59 – meaning that one-half 
the sample was over 59.  While there was little variation among segments, those with primary 
or secondary homes in Columbia or the six nearby Counties, were a few years older than 
respondents did not have a residence in or near Columbia County. 
 
Age 
(years) 

Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Six Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
Mean 56.7 56.0 59.3 59.4 57.0 54.6 
Median 59.0 58.1 61.3 60.4 59.2 57.4 

 
We based the Total Mean and Median above on the following distribution: 
 

Age Percent 
Under 18 years 0.0 
18 – 24 0.8 
25 – 34 8.2 
35 – 44 11.5 
45 – 54 18.1 
55 – 64 28.5 
65 – 74  25.6 
75+ 7.3 

Mean age (years) 56.7 
Median age (years) 59.0 
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Mean annual household income averaged $151,000 with median income of $117,000.  Incomes 
were significantly lower among those whose primary residence was in Hudson.  On the other 
hand, incomes were almost twice the average among second home owners elsewhere in 
Columbia County.   
 

Income Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Six Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
Mean $151,403 $117,228 $134,129 $270,010 $141,699 $146,072 
Median $116,980  $90,799  $104,255  $250,758  $109,750  $117,558  
 
We based the Total Mean and Median annual household incomes above on the following: 
 

Annual HH Income* Percent 
Less than $50,000 12.5 
$50,000 to $74,999 15.5 
$75,000 to $99,999 15.0 
$100,000 to $149,999 20.7 
$150,000 to $199,999 13.1 
$200,000 to $250,999 7.7 
$250,000 to $300,999 4.3 
$300,000 to $399,999 4.3 
$400,000+ 6.9 

Mean HH Income ($) 151,403 
Median HH Income ($) 116,980 

      *Twenty percent preferred not to report their income. 
 
The majority of respondents were married.  That said the incidence of being married was 
comparatively lower among those living in Hudson.  Second homeowners in Columbia County 
registered the highest percentage of married couples. Non-local visitors had the highest 
incidence of being partnered. 
 

Status 
(percent) 

Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Seven Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
Married 61.7 55.9 64.8 74.0 61.9 58.4 
Single  12.3 14.9 7.9 6.5 12.0 15.3 
Sep/Div/Wid 14.1 18.5 17.1 10.0 14.6 12.0 
Partnered 11.9 10.7 10.2 9.5 11.5 14.3 
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Despite relatively fewer married couples, those whose primary residence was Hudson had the 
highest incidence of children under 18 living in the household.  Visitors with no residence in the 
area had the lowest incidence. 
 

Children Under 
18 in HH 

Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Six Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
Percent 15.4 18.1 14.7 17.4 15.6 14.0 

 
Second homeowners in Columbia County had the highest incidence of a graduate or 
professional degree.  Hudson residents, while still four out of ten, were comparably lower. 
 

Education 
(percent) 

Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Six Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
HS grad or less 1.7 3.0 1.4 1.2 1.6 1.8 
Some College  8.1 12.9 9.8 4.1 7.2 7.6 
College grad 32.7 36.9 35.0 28.2 32.4 31.9 
Grad or prof 
degree 49.2 39.9 45.5 58.9 49.4 50.9 

 
Across all sectors, more than nine out of ten were white, non-Hispanic.   
 

Race & Ethnicity* 
(percent) 

Total 
Live in  

Hudson 
Other  

Col. Cnty. 
Second Home 

Col. Cnty. 
Second Home 

Six Nearby Cnty. 
No Residence in or 

Near Col. Cnty. 
White (non-Hispanic) 93.1 92.4 95.5 93.0 94.3 91.4 
Multiracial/Other 2.5 2.4 1.9 3.3 2.0 3.0 
Asian, South Asian 1.9 1.7 1.0 2.0 1.5 2.7 
Hispanic or Latino 1.5 2.3 0.7 1.5 1.4 1.7 
Black (non-Hispanic) 0.7 0.5 0.6 0.2 0.7 1.0 
Amer Indian/AK Native 0.2 0.8 0.2 0.0 0.1 0.2 

*Eight percent preferred not to answer 
 
Note on those who Camped Out:  Among visitors to the Hudson Area (no local residence), 
about three percent of those staying overnight camped out or stayed in a campground5.  We 
caution that the small sample size provides directional results only, but on that basis suggest 
that those who camped out were relatively more likely to be single (50 percent), younger 
(mean age = 40), less upscale economically ($130,100 household income; median $87,500)), 
more evenly divided by gender (50/50), more diverse (81 percent white, non-Hispanic), less 
well educated graduates (46 percent non-college graduates), and have more children under 18 
in the household (25 percent).  

                               
5 In the survey, “camping out” was not listed as an option for overnight accommodations.  Respondents wrote it in 

when they checked “Other.”  As such, the actual incidence may be slightly understated.   
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RECOMMENDATIONS 
 
As part of the research, Larisa Ortiz Associates (LOA) was retained to interpret the study’s 
findings to identify its retail implications for downtown Hudson. The recommendations 
presented below can also be found in LOA’s full report, “Retail Implications and 
Recommendations,” which defines the trade area and customer base, as well as details their 
main takeaways from the research that served as the basis for these recommendations. 
 
Trade Area and Customer Base 

Promote targeted marketing opportunities that help deepen local market penetration and grow 
retail sales for local businesses: 

 Further market Hudson to nearby historic communities within a 30-mile catchment area 
that have fewer offerings  

 Build and market select tourism itineraries in partnership or collaboration with nearby 
historic communities. 

 For those interested in longer stays, establish Hudson as the strongest “home base” 
from which to explore the region and other similar historic communities. 

 
Accessibility & Connectivity  

 Encourage Amtrak to provide additional late night return service to NYC. 
 Work with a car rental or car-sharing company to provide service – or greater 

accessibility to service – at the Hudson station. 
 Explore opportunities to tap into the State of New York’s efforts to establish electric 

vehicle share and car charging stations at Amtrak and Metro-North Station in a bid to 
appeal to New York City residents traveling for tourism through the Hudson Valley.    

 
Tenant Mix: Finding the Right Businesses 

 Share survey findings with key stakeholders (real estate brokers, property owners, 
existing businesses, elected officials) and begin a dialogue surrounding the right 
business mix and target businesses for Hudson. 

 Advocate for more boutique-style accommodations by engaging property owners and 
brokers to show existing demand for lodging. As the survey reveals, Hudson visitors are 
looking for additional lodging options that offer quality, charm, and amenities that 
include free parking and internet access. 

 Consider recruiting lodging entrepreneurs and hotel operators particularly those with 
experience in similar downtowns and commercial districts. Business recruitment efforts 
should focus on lodging prospects that reflect and enhance Hudson’s character as a 
destination for refined arts, culture and locally-sourced food and dining options.   
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Retail Sales: Promoting Businesses 

 Build Hudson’s recognition as the epicenter of Hudson Valley’s local food culture and 
a regional destination for progressive arts and culture to encourage further 
visitation:  

o Develop cross-promotion strategies between cultural and historical anchors 
and local restaurants. For example, local anchors could partner with different 
restaurants to offer discounts or freebies (like a complimentary drink) to 
increase visitation, potentially on less busy days of the week. 

o Organize and promote food-themed events (e.g. tastings like ‘Taste of 
Hudson’, or food festivals) and promotions (Hudson Restaurant Week).  

 
Attracting Tour Groups 

 With major tourist attractions, restaurants and party venues capable of handling 
large groups and special events, plus ample and varied shopping opportunities, 
encourage tour operators to make Hudson an overnight stop:  

o Work with MarketNY and local tourism agencies such as Columbia, Dutchess and 
Greene County Tourism affiliates to educate tour group operators and 
consumers to increase group visitation to the Hudson area, especially mid-week. 

o Encourage local partners such as Olana, Thomas Cole House and The Wick to 
develop special packages and marketing strategies to convert existing day-
group visitors to extend their stay to include overnight visitation. 

  



Hudson Area Visitor Survey  2017 

 25 
 

APPENDIX 
1. Detailed Breakdown of Respondents’ Primary Residence 

(Unless otherwise noted, counties are in New York State) 
 

County or Other Area Percent 
City of Hudson 6.8 
Other Columbia County 14.4 
Albany County 3.6 
Dutchess County 9.7 
Greene County 4.2 
Rensselaer County 2.4 
Ulster County 6.7 
Berkshire County, MA 2.6 
Litchfield County, CT 0.7 
Delaware County 0.3 
Schoharie County 0.1 
Otsego County 0.2 
Orange County 1.1 
Sullivan County 0.3 
Westchester, Rockland, Putnam 4.2 
Manhattan 13.8 
Brooklyn 5.5 
Queens 1.3 
Staten Island 0.1 
The Bronx 0.5 
Nassau, Suffolk 1.4 
Other New York State 3.2 
Northern New Jersey 2.4 
Fairfield County, CT 0.7 
Southern NJ, PA, DE 1.9 
ME,NH,VT,MA, other CT 5.6 
MD,DC,VA,WV,NC,SC 1.8 
FL,GA,MS,AL,TN 1.2 
OH,IN,MI,KY 0.8 
WI,MN,ND,MT,SD,IA 0.2 
NB,KS,MO,IL 0.3 
TX,OK,LA,AR 0.5 
ID,NV,UT,NM,AR,CO,WY 0.4 
CA,WA,OR,AK,HI 1.0 
PR or VI 0.1 
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2. Study Participants and Partners 
 

BASILICA HUDSON 
CRANDELL 
COLUMBIA  COUNTY TOURISM 
COLUMBIA  ECONOMIC DEVELOPMENT CORPORATION 
COLUMBIA  LAND CONSERVANCY 
FRIENDS OF CLERMONT 
FILM COLUMBIA 
THE GOSSIPS OF RIVERTOWN  
HUDSON OPERA HOUSE 
IMBY.COM 
JACOB'S PILLOW 
LUMBERYARD 
MARTIN VAN BUREN NATIONAL HISTORIC SITE 
OLANA NEW YORK STATE HISTORICAL SITE 
RURAL INTELLIGENCE 
SHAKER MUSEUM 
SS COLUMBIA PROJECT 
THOMAS COLE NATIONAL HISTORIC SITE 

SIX OTHER ANONYMOUS PARTICIPANTS 
 


